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Forecast per variety 2016 (Prognosfruit 2016)

x 1000 tons

Variety 2007 2008 2009 2010 2011 2012 2013 2014 2015 F2016 (1) (2)
Annurca 51 a5 3s 34 35 35 35 40 35 35 0o 5
Boskoop 100 100 a8z 60 73 58 58 85 92 71 -23 -9
Braeburn 318 295 33s 289 324 264 302 321 312 322 3 3
Bramley 85 0 83 84 85 1 8
Cortland 75 1+ RedJonaprince : + 55.000T |5 25 26

08 2 32 34 29 17 -2
g"." O':".'“: " T+ Morgendurf : +20.000T 2ooE o w =

ripps Pin . .

Elstar p— 4* Cripps Pink : +16.000 T 6 431 vo6  aea 1 1
Fuiji 188 2+ Jonagored:+16.000T 1 321 338 309 9 4
Gala 1,024 1.9 « Braeburn: + 10.000T z 1,328 1,382 1,329 4 2
Gloster 94 1 . 6 201 183 193 6 o
Golden Delicious 2530 24 Gloster: +10.000 T 5 2677 2534 2364 7 8
Granny Smith 306 313 343 342 413 302 361 383 405 390 - 2
Idared 388 895 828 619 692 986 1,069 1,192 1,129 1,064 6 6
Jonagold 660 812 e e £52 473 =200 644 633 565 11 -5
Jonagored 234 1! e Golden:-170.000T 1 491 519 535 3 19

148 3¢ 8 193 143 123 14 28
Jonathan + Jonagold :-68.000 T
Lobo 100 2] lo 30 31
Pinova 20 * Idared:-45.000T 2 79 100 %0 -10 12
e 822 e Lobo:-31.000T ; “;: 6:2 ‘:zz 52 8;
Red Jonaprince : .\ 1
Reinette Grise du 103 L | * FUJI :-29.000 T 1 126 134 120 10 5
Shampion 172 395 323 257 327 423 457 494 513 520 1 6
Spartan 12 11 8 & & 6 6 6 & 4 34 31
Stayman 19 18 16 18 17 12 18 14 14 14 1 9
Other new varieties 17 65 108 134 152 350 412 459 465 530 14 19
Other 1,173 1,804 1652 1495 1,541 1,377 1,358 1,809 1,776  1.801 1 a

Ag ro Total: 9,206 11,395 11,008 9,740 10,746 10,095 10,929 12,560 12,325 12,004 -3 1



Non EU 2016 HARVEST FORECAST

x 1000 tons
Country 2007 2008 2009 2010 2011 2012 2013 2014 2015 F2016 (1) (2)
Belarus 300 240 250 150 180 171 145 160 185 155 0o 1
Bosnia-Herzegovin 51 52 72 72 75 50 85 61 69 28 59 -61
Canada 423 322 404 383 398 276 410 410 283 351 24 -5
China ' 27,860 29847 31,681 33263 35985 38500 39,683 40923 43,112 43,000 0o 4
Macedonia 152 175 108 122 128 127 113 85 70
Mexico 505 512 561 585 631 375 522 350 717 600 -16 13
Moldova 218 255 210 208 269 282 260 420 250 300 20 -3
Norway g 13 10 9 5 6 7 8 5 8 55 24
Russia 2333 1467 1775 1233 1036 1,258 1470 1,647 1,707 1,736 2 8
Serbia 245 236 282 240 266 179 332 317 356 400 12 19
Switzerland 155 136 167 127 185 141 132 143 140 134 5 -3
Turkey . 2400 2457 2518 2402 2432 2445 2681 2109 2466 2851 16 18
Ukraine ' 1172 1079 854 950 954 1127 1211 1,082 1196 1209 1 4
USA ' 4123 4371 4402 4210 4273 4110 4635 5131 4473 5017 12 6

Agro |



Agro

EU apple stocks dated 01.05.

2014 2015 2016 2017|% vs. 16
EU-28 1.246.000( 1.252.000(| 1.347.000| 1.332.000 -1%
bycountries | | | [ | ]
Belgium 34.000 46.000 42.000 32.000 -24%
Germany 92.000| 114.000| 112.000f 127.000 13%
France 230.000| 168.000| 189.000| 198.000 5%
Italy 412.000( 456.000| 467.000| 474.000 1%
Netherlands 77.000 89.000 79.000 86.000 9%
Austria 55.000 51.000 54.000 11.000 -80%
Poland 275.000| 250.000| 325.000( 300.000 -8%
Spain 63.000 72.000 62.000 95.000 53%
Czech Republic 8.000 7.000 15.000 7.000 -53%

Braeburn 39.000 25.000 27.000 29.000 7%
Elstar 24.000 40.000 26.000 27.000 4%
Fuji 54.000 35.000 52.000 38.000 -27%
Golden 502.000| 544.000| 533.000| 565.000 6%
Granny 50.000 47.000 64.000 44.000 -31%
|ldared 104.000 82.000| 139.000f 114.000 -18%
Jonagold 119.000( 123.000( 120.000| 109.000 -9%
Jonagored 34.000 47.000 44.000 43.000 -2%
Red Delicious 43.000 38.000 47.000 52.000 11%
Red Prince 10.000 16.000 23.000 37.000 61%

Source: WAPA/ AMI




EU pear stocks dated 01.05.

2014 2015 2016 2017|% vs. '16
EU-28 107.000f 101.000| 126.000| 114.000 —10%'
by countries I
Belgium 12.000 19.000 21.000 25.000 lE‘i%I
Italy 26.000 8.000 22.000 7.000 —68%'
Netherlands 45.000 54.000 63.000 70.000 ll%l
Spain 22.000 19.000 19.000 12.000 —3?’%'
by varieties |
Abate 2.000 1.000 5.000 4.000 -2 D%l
Conference 96.000 97.000( 119.000{ 109.000 —S%I

Source: WAPA/ AMI
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COUNTRIES REVIEW

« FRANCE
> Level of damages depends from farm location (from 5% to even 20%)

> Total estimation 1 515 000 tons (1 674 000 in 2016) — 8%

 ITALY
> Loss between 20 to 25% is expected 1 757 000 MT (2 272 000 in 2016)

> Big different between varieties e.g. South Tirol lost a lot in Golden crope
while Gala harvest will be on normal level

> E.g. Melinda group will be able to sell under their brand only 35% apples vs
supply from 2016 season!!!

 SPAIN
> Very low losse compare to rest of Europe estimated on level of 4%

> 474 000 vs 495 000 in 2016

Agro



COUNTRIES REVIEW

- BELGIUM
> Level of damages is very high for apples only 74 000MT vs 234 000 in 2016
> For pears it less but -20% is significant reduction
> Dramatic situation of local growers especially those focused on apples

« HOLLAND
> Apples harvest is estimated on 234 000 MT vs 317 000 in 2016

> For pears itis -18%

* Germany
> Total huge loss estimated on 555 000MT vs 1000 033MT in 2016 !!!

> |n some areas like Bodensee region it reach even -70%

e Austria
> Huge losses even -80% (second year in row) harvest 67 000 tons

Agro



COUNTRIES REVIEW
« POLAND

> Damages at least on level of 30% (so loss of 1,5 milions ton)

> 2 850 000MT vs 4 000 O0OMT in 2016

> Biggest losses in Jonagold/clones and ldared

> Dramatic situation of local growers especially those focused on apples
* Hungary

> Better harvest on amount of 628 000MT vs 498 000 in 2016
« Serbia

> Low losses expected especially in new professional plantations
> (Good prospect for coming season as Russian market is open

« USA (number 2 globally)
> Apples +2%

> Running switch to new varieties like Honey Crisp, Pink Lady, Jazz etc..

Agro
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EU 28
Apple production by country

X 1000 tons
:::;:y 2‘:2: 2"1‘: "’0‘::’ 2‘:;1 20': 3 2013 2014 2018 2018 F2017_(1) (2
Belgium 338 344 288 305 2 15” o & o & Al
Croatia 48 60 89 a3 . = L % > Lol 45
: n 58 L 62 104 a5 €5 as 0
Czech Rep 157 145 103 79 118 121 131 156 139 108 -22 -24
Denmark & 24 21 20 18 23 26 24 24 w9 21 B
France 1528 1651 1579 1701 1189 1576 1444 1674 1515 1396 8 -10
Germany 1047 1071 835 953 972 804 1118 973 1033 555 46 A7
Greece 231 224 254 305 242 238 245 242 259 72 10 7
Hungary 583 514 488 01 750 585 a20 522 498 528 26 3
Italy 2164 2237 2479 2293 1939 2122 2456 2280 2272 1757 23 25
Latvia 34 13 12 8 9 15 10 8 10 50 48
Lithuania 4 74 40 49 9 40 27 46 50 4 12 7
Netherlands 376 402 334 418 281 314 353 336 N7 234 28 -0
Poland 3200 2600 18% 2500 2800 3170 3750 339718 4.03% 2870 29 <27
Portugal 245 274 251 265 221 284 212 329 263 M4 19 9
Romania 429 379 423 412 as1 387 382 338 327 309 6 -1
Slovakia 42 48 32 33 35 42 a8 40 17 31 .10
Slovenia 68 64 66 73 45 56 68 7 12 8 50 -88
Spain 528 470 486 507 391 464 505 462 495 474 4 -
Sweden 18 18 20 17 14 17 16 2 20 8 10 -5
UK 201 212 214 26 162 204 175 18 183 137 25 -4
—_——————— —
Total: 11205 11008 9740 10746 10005 0920 12510 12268 11778 oMy 21 B
:g mm between z::;:‘d tzlfc':wmge of 2016 - 2015 - 2014



2017 season proscpect

EU apples crop is expected on level of 9 milions
> |tis -30% in comparison to 2016 harvest
> Question mark is final quality and storability of fruits

Higher prices are expected as results of lower production
> Are supermarkets and customers ready for increas of apple prices

Lower crop will influence on juice concentrate production and prices
> Eg. 2016/season average in Poland was 0,08 Euro

> Today it is over 0,11Euro and we can expect that it can reach even 0,2
Euro

Europe traders will be more interesting into SH apples

Russian ban for fresh fruit import from EU is still in force

Agro
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Import of apples

* Russia is biggest apples import globally.
> |n 2015/2016 estimated import size was 741,3 tys. ton.
> For this season estimations shows almost the same number.

« 2015/16 biggest export to Russia
> Belarus — around 222 000 MT.,
> Serbia — 199 000 MT
> China over 113 MT
>

Other are Moldavia, Kazakhstan, Azerbaijan,
Macedonia and South Hemisphere countries

Agro



Challenges in Europe — sales and distribution SmartFresh

« Changes in local market
> Supermarkets
> Cooperatives
> Trading/Import companies

 Increasing quality requirements
> Quality
> Safety

> Year round supply

« New markets
> Europe/ Asia
> Middle East/North Africa

 New packages

 Club varieties

Agro



Challenges SmartFresh
 Other fruits

> Bananas and exotic fruits
« Power of supermarkets

 Increase of production in different countries
> EU 15 (ltaly, France, Benelux)
> Russia, Serbia, Moldova ,Ukraine,
> South Hemisphere (Argentina, Chile, RSA N2)

* Very strong competition
* Importance of Russian market

« Apples as not fashion fruit
by young generation

Agro



New ways of apples selling

* New varieteis and club varieties
« Branding and trade marks

* New packages and distribution
* New sales form

* Promotion

Agro




New varieteis —exaple of Gala clones evaluation

Gala Schnico Red
Gala 2013 DarkBaron®

Simmons Buckeye® Galafab Galastar®

Fendeca ngil Gala
Galaval Bigbucks
Galaxy Gala SchniCo

Baigent Brookfield®
Gala Schnitzer Schniga®
Tenroy Royal Gala®
Mitchgla Mondial Gala®

Agro |



Over 40 club varieties are avaible for farmers and consumers today
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PROMOTION

oM *

discover choose enjoy 2014-2017

EUROPE
o

SWEER S SOURIASE O AL INFERIED BOM O PROGRAM EUROPEANAPPLES QUALITY NEWS&EVENTS PRESSROOM ABOUTUS CONTACT US

EUROPE

&y, &
olored 399

Jonagored Gala Red Jonaprince  Golden Delicious Idared Champion Najdared

http://www.apples-europe.com/en/

Agro
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http://www.apples-europe.com/en/
http://www.apples-europe.com/en/
http://www.apples-europe.com/en/

Branding

| CONTACTS | PRESS AREA Q
CONSORTIUM | VISITOR CENTRE ' SALES POINTS ' SHOP ONLINE i ENG .

APPLES AND MORE RECIPES EVENTS OUR ROOTS BUSINESS SECTION

- tastin_.g_

__ FIND OUT ABOUT OUR APPLES AND PRODUCTS >>




BRANDING

Jabtka Grojeckie

JABEKA GROJECKIE ZOSTALY WPISANE DO UNIJNEGO REJESTRU JAKO CHRONIONE OZNACZENIE GEOGRAFICZNE

Agro
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Importnace of social media in promotion and branding

n Jabtka Grojeckie

Q 3 fl Adam  Strona giéwna 20+  Szukaj znajomych

Jabtka Grojeckie , s
@jablka.grojeckie ® i \a'-' 8 >
06 The taste of b
Strona gtowna ‘ € fas fﬂ 0 muf}/
Informacje
Zdjecia ifs Lubieto! X\ Obserwuj 4 Udostepnij Wyslij wiadomosé
Posty
Spotecznosé 15 zdjec zostato udostepnionych przez inne osoby. Pokaz wszystkie
Utworz strone

Albumy Pokaz wszystkie




Kl Rl R SmartFresh

appolonia ®FAR , FRRE . BE . KR % %

W
O NAS PRODUKTY KLIENCH GALERIA KONTAKT

b Epple

Lubsad Sp.z 0.0.

ILA)E—FF 4R

\ppolonia FREAASMAFKRE LRGSR . AREHEIED: ApplexHIRZE1E 201542 HaElE6H, #FEESHNEKRERR
38, La-sadBREFAF), Sadeks" £ =5 i, {i FLewiczyn f] ,Polsad” {EHLAR BHEEERT.
woj Owoc HRRFFAT]. BT/IZKREF S5 RZBMEIRHISHEEHREKRITIE EHAppolonitiEET], BAFRHEAAT

SAETESOE S ER S EmE S . ECityCubeffEB / C-05.
e o000 o & o o o m
¥¥¥¥Y - Yo YoYoVYolf

Appolonia Applex La-sad Sadeks Polsad Tws)

Agro



P

Dobronski
cydr

24

CYORU LUBELSKEEGO
ZNAJDUJESIEOKDLD

1 PRZEMYSL x :
f 3 ISpozYWCzY

v
ﬁ chzowg ogrod
L e
Agro = = o




/'

;AR
.“% .‘ ‘:_ \

Koszonom flgyelmet




