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Prduction  per country 2016 (Prognosfruit 2016) 
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Forecast per variety 2016 (Prognosfruit 2016) 
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Non EU 2016 HARVEST FORECAST 

 



| 5 

 



| 6 



| 7 

SPRING FROST RESULTS ON 2017 HARVEST  
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 COUNTRIES REVIEW 

• FRANCE 

> Level of damages depends from farm location (from 5% to even 20%) 

> Total estimation 1 515 000 tons (1 674 000 in 2016) – 8% 

• ITALY 

> Loss between 20 to 25% is expected 1 757 000 MT (2 272 000 in 2016) 

> Big different between varieties e.g. South Tirol lost a lot in Golden crope 

while Gala harvest will be on normal level  

> E.g. Melinda group will be able to sell under their brand only 35% apples vs 

supply from 2016 season!!! 

• SPAIN 

> Very low losse compare to rest of Europe estimated on level of 4% 

> 474 000 vs 495 000 in 2016  
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 COUNTRIES REVIEW 

• BELGIUM 

> Level of damages is very high for apples only 74 000MT vs 234 000 in 2016 

> For pears it less but -20% is significant reduction  

> Dramatic situation of local growers especially those focused on apples  

• HOLLAND 

> Apples harvest is estimated on 234  000 MT vs 317 000 in 2016  

> For pears it is -18% 

• Germany  

> Total huge loss  estimated on 555 000MT  vs 1000 033MT in 2016 !!! 

> In some areas like Bodensee region it reach even -70% 

• Austria  

> Huge losses even -80% (second year in row) harvest 67 000 tons  
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 COUNTRIES REVIEW 

• POLAND  

> Damages at least on level of 30% (so loss of 1,5 milions ton) 

> 2 850 000MT vs 4 000 000MT in 2016  

> Biggest losses in Jonagold/clones and Idared 

> Dramatic situation of local growers especially those focused on apples  

• Hungary  

> Better harvest on amount of 628 000MT vs 498 000 in 2016 

• Serbia  

> Low losses expected especially in new professional plantations  

> Good prospect for coming season as Russian market is open  

• USA  (number 2 globally)  

> Apples +2% 

> Running switch to new varieties like Honey Crisp, Pink Lady, Jazz etc.. 
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2017 season proscpect  

• EU apples crop is expected on level of 9 milions 

> It is -30% in comparison to 2016 harvest 

> Question mark is final quality and storability of fruits  

•  Higher prices are expected as results of lower production 

> Are supermarkets and customers ready for increas of apple prices 

• Lower crop will influence on juice concentrate production and prices 

> Eg. 2016/season average in Poland was 0,08 Euro 

> Today it is over 0,11Euro and we can expect that it can reach even 0,2 

Euro 

• Europe traders will be more interesting into SH apples  

• Russian ban for fresh fruit import from EU is still in force  
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Import of apples  

• Russia is biggest apples import globally.  

> In 2015/2016 estimated import size was 741,3 tys. ton.  

> For this season estimations shows almost the same number.  

• 2015/16 biggest export to Russia  

> Belarus – around 222 000 MT.,  

> Serbia – 199 000 MT  

> China over 113 MT 

> Other are Moldavia, Kazakhstan, Azerbaijan,                                       

Macedonia and South Hemisphere countries  

• .  
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 Challenges  in Europe – sales and distribution 

• Changes in local market  

> Supermarkets 

> Cooperatives  

> Trading/Import companies 

• Increasing quality requirements 

> Quality 

> Safety  

> Year round supply 

• New markets 

> Europe/ Asia 

> Middle East/North Africa 

• New packages  

• Club varieties 
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 Challenges  

• Other fruits  

> Bananas and exotic fruits 

• Power of supermarkets  

• Increase of production  in different countries 

> EU 15 (Italy, France, Benelux) 

> Russia, Serbia, Moldova ,Ukraine, 

> South Hemisphere (Argentina, Chile, RSA NZ) 

• Very strong competition 

• Importance of Russian market 

• Apples as not  fashion fruit                                                                     

by young generation  

•   
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New ways of apples selling  

• New varieteis and club varieties 

• Branding and trade marks 

• New packages and distribution  

• New sales form 

• Promotion  
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New varieteis –exaple of Gala clones evaluation  
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Over 40 club varieties are avaible for farmers and consumers today 
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PROMOTION  

http://www.apples-europe.com/en/ 
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Branding  
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BRANDING 
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Importnace of social media in promotion and branding  
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Köszönöm a figyelmet


